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SYNOPSIS

This 360 View Update
examines two critically
important trends in operator
services today — bundling
and multiscreen
consumption. Service
bundling is a key operator
strategy. Multiscreen video
is an important element of
video services today and
drives demand for
broadband services. This
research examines trends
in service bundling in the
U.S. market and explores
links between multiscreen
use and uptake of bundles.
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“Cable and telco operators have, for years, used bundles to drive higher ARPUs among consumers. Yet, new perceptions of video,
voice, and broadband service could change the dynamic for service bundling. We are finding that certain segments of multiscreen
consumers prefer particular types of bundles. These findings can impact the way that operators package and market bundles in the

future.”

— Brett Sappington, Director, Research, Parks Associates
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